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Editorial

The year 2021/2022 was a successful year for research and confirmed once again the breadth and depth 
of research at the school. ICN researchers are creating impact. They shape academic debates, work with 
our partners on feasible innovation projects, contribute to the sustainable transformation of society and, 
last but not least, share their expertise with our students. 

The CNRS ranking is usually used to measure the impact of our academic research: the publications of 2021 / 2022 
correspond to 99/100 CNRS stars - an excellent value given the difficult context and a proof of the 
continuation of the positive research trend. The high academic quality of the publications is particularly 
remarkable. Nearly 43% of publications appeared in journals in the top two quality categories of the CNRS 
and ABS rankings. In addition, almost 35% of the publications were related to corporate social responsibility 
and sustainable development and thus contributed to the further development of this priority area.

The second essential element of our research is collaboration and co-creation of research for the direct 
benefit of our partners. As an example, let us mention three externally funded research projects, through 
which ICN creates a direct benefit and positive impact for the respective project partners. Firstly, a project on 
technostress management has been launched as part of a European consortium. In 2021/2022, the Centre 
for Entrepreneurship and Digital Transformation, supported by the Grand Est region, was also launched as 
an innovation hub for companies. Finally, researchers from the school have started to work with the Region 
to develop the capacity for responsible innovation of public service managers.

However, ICN does not only feel obliged to address the business sector or the academic community with its 
research. Interaction with society at large, supporting the change of society towards more sustainability, 
is an integral part of the school's mission. In 2021/2022, the TRANS-GENERATIVES 2030, a series of open 
events based on the interaction between researchers from different disciplines, artists and society, was an 
example of this willingness of the school and its regional roots.

The TRANS-GENERATIVES 2030 initiative, launched by the UNESCO ICN Chair and the CEREFIGE (Centre 
Européen de Recherche en Economie Financière et en Gestion des Entreprises)-University of Lorraine, aimed 
to build a regional, national and international network of sustainable practices, research and education 
that introduce the imaginary, symbolic and aesthetic dimensions into functional rationalities, with a view 
to nurturing and influencing decision-making processes for sustainable transformations.

I wish everyone a good read.

Wolfram BERGER
Associate Dean for Research
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New professors
◖ FINANCE, AUDITING, ACCOUNTING AND CONTROL 
Hakim BEN OTHMAN is professor of accounting for more than twenty years. 
His activities are centered on Fintech, financial reporting and IFRS, corporate 
governance and corporate social reporting. He has a professional experience as 
a consultant within Big auditing firms (Deloitte and KPMG). He served as the 
manager of the Accounting training program ACCA at KPMG. He is a Trainer and 
Coach accredited by the International Teaching Training Coaching Council (ITTCC).

Patrick de PELSMACKER joined the ICN Faculty as a research affiliate professor 
in September 2021. He is full professor of marketing for more than 30 years at the 
University of Antwerp in Belgium. His research focuses on sustainable consumer 
behaviour, advertising effectiveness, new media and advertising wformats, 
online consumer behaviour and cross-cultural marketing communications.

◖HUMAN RESSOURCES MANAGEMENT AND 
ORGANISATIONAL BEHAVIOUR
Nicolas RAINERI obtained his PHD at Laval University (Canada) and pursued a 
post-doctorate at the Catholic University of Louvain (Belgium). He is associate 
editor of the journal Business Ethics, the Environment & Responsibility. His research 
focuses mainly on the micro-foundations of corporate social responsibility 
(or micro-CSR). He is also interested in the organizational behavior of people 
with disabilities, as well as issues of health, well-being and meaning at work. 

Assistant professor at ICN since September 2022, Axelle LUTZ has led European 
projects between France and Germany. She was coordinator of cross-border 
projects funded by the European program Interreg. Her research focuses on the 
management of international human resources, skills management (particularly 
intercultural), career management, cross-border issues, employability.

◖MARKETING
Karim ERRAJAA joined ICN in June 2022 since when he runs the Customer 
Experience, Retail Space Design and New Distribution Modules at ICN 
Business School. His research areas and work focus on sensory and 
experiential marketing, retail, consumer behavior in shops and educational 
innovation. His research work is part of partnership research and is 
conducted in collaboration with industry. He is the author of scientific articles 
published in scientific journals, national and international conferences, 
a book, press articles, book chapters and pedagogical case studies. 

Before committing to academic research, Oksana KANTARUK had 
previous experience in marketing management (B2B) and in marketing 
consulting, and more specifically in the field of marketing studies (client 
satisfaction, sustainable consumer practices, organizational performance). 
Main research areas are collaborative innovation within exporting 
SMEs, exporter-importer relationships, SMEs export performance.

◖MARKETING
Krishanu RAKSHIT joined ICN in July 2022. He has taught for over 10 years at the 
Indian Institute of Management (Calcutta). His current research interests include 
consumer culture and dimensions of consumption, analysis of consumer behavior, 
transformative consumer practices, and exploration of consumer online identity.

Tristan ROGER joined the ICN faculty as an affiliated research professor 
in September 2021. He has been a lecturer at the University of Paris-
Dauphine since 2014 and obtained his Habilitation to direct research in 
2019. His research topics are behavioral, experimental, and corporate 
finance, sustainable individual investment and number perception.

◖STRATEGY AND ENTREPRENEURSHIP
Lars GROEGER has been a faculty member at the Macquarie Graduate 
School of Management (Sydney) since 2010 and for the past two years has 
been Professor of Innovation Management and Entrepreneurship at Potsdam 
University. He is also an affiliated professor at the RWTH (Aix-la-Chapelle) and 
a coach at the HPI School of Design Thinking (Potsdam). Its research themes 
are design thinking, entrepreneurship education, digitalization of agriculture

◖SUPPLY CHAIN MANAGEMENT AND INFORMATION 
SYSTEMS 
Ransome BAWACK joined the ICN faculty as an assistant professor in 
September 2021. He holds a doctorate in information systems from 
Toulouse 1 Capitole University. His research focuses on the applications 
of artificial intelligence and data science to e-commerce contexts.

Hannes ROTHE is an associate professor for digital transformation and 
information systems at ICN Business School since September, 2021. He received 
his doctoral degree from Freie Universität Berlin in 2015. He is a co-founder and 
member of the Digital Entrepreneurship Hub in Berlin. Throughout is research, he 
seeks to understand the process and mechanisms behind digital transformation.

Parisa DOLATI NEGHABADI received her Ph.D. degree in Industrial Engineering 
from the Grenoble Alpes University (2018). She worked at Capgemini 
Engineering for three years, firstly as a Research Project Manager and then 
as a Research & Innovation projects coordinator. Her research interests 
are in the field of logistics and supply network design and optimization, 
city logistics and ride sharing, with a look on sustainability and digitization.
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Research Outputs

◖2021/2022 IN FIGURES

In  2021/2022 ,  the number 
and quality of publications 
are on a stable upward trend: 
56 articles in international journals, 
98 CNRS stars / 113 CNRS + 
ABS stars for 70 researchers.

The CNRS and ABS (Chartered 
Association of Business Schools, 
UK) lists are internationally 
recognized lists of scientific 
journals; the journals on these lists 
are recognized as leaders by the 
international scientific community. 
These lists have 4 quality categories. 
43% of scientific publications are in 
the two highest categories of the 
ABS and CNRS lists, which confirms 
the quality of the research and 
the school's ability to participate 
i n  i n t e r n a t i o n a l  d e b a t e s .

1 / 3  o f  t h e  p u b l i c a t i o n s 
(34%) are in the field of SD/
ESR and have enabled the 
advancement of knowledge in 
the field of SD/ESR, one of the 
school's core research areas. 

Over the last 2 years, participation 
in and management of several 
l a r g e  e x t e r n a l l y  f u n d e d 
projects (e.g., EU (Erasmus+) 
or Region Grand Est funding).

Creation of the Centre for 
D i g i t a l  T r a n s f o r m a t i o n 
an d  E nt re pre n e u rs h i p  fo r 
collaborative research with and 
for companies in the region with 
the financial support of the region.

Creation of an infrastructure 
to promote corporate research 
chairs that do research with 
and for companies and soon a 
first corporate chair exclusive to 
ICN on digital transformation.

◖ARTICLES IN PEER REVIEWED JOURNALS

Abrantes, A. C. M., Passos, A. 
M., Cunha, M. P. e, & da Silva, 
S. A. (2021). Looking at Team 
Improvised Adaptation Through 
a Paradoxical Lens: The Role of 
Team Plasticity. The Journal of 
Applied Behavioral Science, article 
00218863211037441. https://doi.
org/10.1177/00218863211037441

Abrantes, A., Passos, A. M., Pina 
e Cunha, M., & Lopes Costa, 
P. (2021). Team improv-adapt 
framework: Deconstructing and 
recombining team adaptation 
a n d  t e a m  i m p rov i s a t i o n 
through a process perspective. 
Rev u e  i nt e r n a t i o n a l e  d e 
psychosociologie et de gestion des 
comportements organisationnels, 
XXVII(70), 107–132. https://doi.
org/10.3917/rips1.070.0107

Aroles, J., & Küpers, W. (2022). 
Flânerie as a methodological 
practice for explorative re-search 
in digital worlds. Culture and 
Organization. https://doi.org/1
0.1080/14759551.2022.2042538

Aroles, J., & Küpers, W. (2021). 
Towards an integral pedagogy in 
the age of ‘digital Gestell’ : Moving 
between embodied co-presence 
and telepresence in learning and 
teaching practices. Management 
L e a r n i n g .  h t t p s : //d o i .
org/10.1177/13505076211053871

Badj i ,  C .  F. ,  Benetti ,  C . , 
&  Gu i maraes ,  R .  ( 2021) . 
Diversification Benefits of 
European REIT, Equities and 
Bonds. New Challenges in 
Accounting and Finance, 6, 31 49.

Bawack, R. E., & Bonhoure, E. 
(2022). Influencer is the New 
Recommender : Insights for 
Theorising Social Recommender 
S y s t e m s .  I n f o r m a t i o n 
Systems Frontiers. https://doi.
org/10.1007/s10796-022-10262-9

Bawack, R. E., & Kala Kamdjoug, 
J. R. (2022). Managing client–
co n s u l t a nt  re l a t i o n s h i p s 
to  de r i ve  be n ef i ts  fro m 
ERP projects. Information 

Technology & People. https://doi.
org/10.1108/ITP-07-2021-0573

Bawack, R. E., Wamba, S. F., 
Carillo, K. D. A., & Akter, S. 
(2022). Artificial intelligence in 
E-Commerce : A bibliometric 
study and literature review. 
Electronic Markets. https://doi.
org/10.1007/s12525-022-00537-z

Benetti, C., Terra, P. R. S., & 
Decourt, R. F. (2021). Financial 
Management in  Pract ice: 
Analysis of Brazilian Survey 
Data. Revista de Administração 
Contemporânea.  https ://
doi.org/10.1590/1982-
7849rac2022200419.en

Bertin,  C . ,  & Mavoori ,  H . 
(2022). Innovative Technology-
Based Startup–Large Firm 
Collaborations: Influence of 
Human and Social Capital on 
Engagement and Success. IEEE 
Transactions on Engineering 
Management .  https://doi .
org/10.1109/TEM.2022.3187924

Bietry, F., Gatignon-Turnau, A.-
L., Ivanaj, S., Moriceau, J.-L., & 
Riot, E. (2021). Écrire dans la 
Ripco – Quelques réflexions et 
suggestions. Revue internationale 
de psychosociologie et de 
gestion des comportements 
organisationnels, XXVII(70), 
1 3 – 2 5 .  h t t p s : / / d o i .
org/10.3917/rips1.070.0013

Bracarense, N., Bawack, R., 
Wamba, S. F., & Carillo, K. 
(2022). Artificial Intelligence and 
Sustainability : A Bibliometric 
Analysis and Future Research 
Directions. Pacific Asia Journal 
of the Association for Information 
Systems, 14(2). https://doi.
org/10.17705/1pais.14209

Braun, O.,  Ceccarelli, A. , & 
Morin-Esteves, C. (2022). Les 
contributions mutuelles entre les 
ONG locales et les entreprises : 
Un facteur de crédibilité du 
rapportage social fondé sur 
trois piliers. Revue internationale 
de psychosociologie et de 

gestion des comportements 
organisationnels, 72, 5 25.

Canboy, B., Tillou, C., Barzantny, 
C., Güçlü, B., & Benichoux, F. 
(2021). The impact of perceived 
o r g a n i z a t i o n a l  s u p p o r t 
on work meaningfulness , 
engagement, and perceived 
stress in France. European 
Management Journal. https://
doi.org/10.1016/j.emj.2021.12.004

Chouki ,  M. ,  Giraud,  L . ,  & 
Persson, S. (2022). À métier 
spécifique, gestion spécifique ? 
Le cas des designers User 
eXper ience.  Management 
A v e n i r,  1 2 8 ( 2 ) ,  1 2 7  1 4 9.

C h o u k i ,  M . ,  M n i s r i ,  K . , 
Hofaidhllaoui, M., & Souissi, G. 
(2022). An investigation into the 
development of the competencies 
of the Tunisian entrepreneur: The 
importance of international and 
social dimensions. International 
Management, 26(3), 193–209.

David-Ignatieff, A., P. Bédard, 
A., & Chirita, G. M. (2022). La 
molécule du métabesoin. Pour 
permettre aux entrepreneurs 
de mieux répondre aux besoins 
complexes des consommateurs. 
La Revue des Sciences de Gestion, 
314(2), 51–61. https://www.cairn.
info/revue-des-sciences-de-
gestion-2022-2-page-51.htm

D’Hondt, C., Merli, M., & Roger, 
T. (2021). What drives retail 
portfolio exposure to ESG 
factors? Finance Research 
Letters, article 102470. https://
doi.org/10.1016/j.frl.2021.102470

El Shoubaki, A., Laguir, I . , 
Stekelorum, R., & Hnilica, J. 
(2022). CEO satisfaction and 
SME innovation: Unveiling the role 
of family involvement. Applied 
Economics, https://doi.org/10.1
080/00036846.2022.2059437

Fiori-Khayat, C. (2021). Envers 
qui doit-on être loyal ? Loyauté 
et motivations des représailles 
contre les lanceurs d’alerte. 
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Management Avenir, 125(5), 
97 120. https://www.cairn.
info/revue-management-et-
avenir-2021-5-page-97.htm 

Flores-Zamora,  J .  (2022). 
Effects of physical appearance 
of ad endorsers featured in 
gay-targeted ads, explained 
by endorser match-up and 
identification. International 
J o u r n a l  o f  A d v e r t i s i n g . 
https://doi.org/10.1080/
02650487.2022.2073134

Garsaa, A., & Paulet, E. (2022). 
F i r m  Tr a n s p a r e n c y  a n d 
Employee-Oriented Corporate 
Social  Performance.  New 
Ev idence  from European 
Listed Firms. International 
Management, 26(1), 149–167.

Guimaraes Da Costa, N., Farias, 
G., Wasieleski, D., & Annet, A. 
(2022). Seven Principles for 
Seven Generations: Moral 
Boundaries for Transformational 
C h a n g e .  H u m a n i s t i c 
Management Journal, 6, 313-328.

Houé, T. (2022). Impact des 
réseaux sociaux sur les supply 
c h a i n s  :  U n e  i nt e ra c t i o n 
dynamique vue à travers 
le prisme de la proximité. 
Rev u e  i nt e r n a t i o n a l e  d e 
p s y c h o s o c i o l o g i e  e t  d e 
gestion des comportements 
organisationnels, 72, 27 51.

Huesig, S., & Schulz, K.-P. (2022). 
Editorial. International Journal of 
Technology Management, 88(2 4). 
https://www.inderscience.com/
info/dl.php?filename=2022/ijtm-
7617.pdf indicateurs Avril 22 Edito?

Hyun, H., Park, J., Hawkins, M. 
A., & Kim, D. (2022). How luxury 
brands build customer-based 
brand equity through phygital 
experience. Journal of Strategic 
Marketing. https://doi.org/10.1
080/0965254X.2022.2052937

Ivanaj ,  S .  (2021) .  Ed i to : 
D’hier à demain : Évolution 
de la RIPCO dans le paysage 

des revues académiques. 
Rev u e  I nte r n a t i o n a l e  d e 
P s y c h o s o c i o l o g i e  e t  d e 
gestion des Comportements 
Organisationnels 
( R I P C O ) ,  2 7 ( 7 0 ) ,  5 - 1 3 . 

Ivanaj, S., Collet, M., Gendron, 
C., & Friser, A. (2021). Lean 
and CSR, contradictions and 
complementarities : Toward an 
effective managerial solution. 
Quality Management Journal, 
28(4), 205 222. https://doi.org/1
0.1080/10686967.2021.1962775

Kreutzer, F. ,  & Berger, W . 
(2022). Does offshoring boost 
productivity? A comparison of 
SMEs and large firms for Germany. 
Economics  and  Bus iness 
Letters, 11(2), 46 52. https://doi.
org/10.17811/ebl.11.2.2022.46-52

Kuepers, W.  (2021). Trans-
Formational Qualities of the 
Dys-&-Functional – The interplay 
of the questioning Senses of 
Real, the quest for a Sense of 
the Possible and enacting a 
Sense of the Doable – Non-
linear perspectives on spiraling 
moves. Revue internationale de 
psychosociologie et de gestion des 
comportements organisationnels, 
XXVII(71), 13–36. https://doi.
org/10.3917/rips1.071.0013

Laguir, I., Choi, T.-M., Stekelorum, 
R. ,  Gupta, S., & Kumar, A. 
(2022). Roles of Mobilized 
Controls and Environmental 
Uncertainty on Supply Chain 
Resilience: An Empirical Study 
from Dynamic-Capabilities-
View and Levers-of-Control 
Perspective. IEEE Transactions 
on Engineering Management. 
https://ieeexplore.ieee.org/
abstract/document/9810810 

Laguir, I., Gupta, S., Bose, I., 
Stekelorum, R., & Laguir, L. 
(2022). Analytics capabilities and 
organizational competitiveness: 
Unve i l ing  the  impac t  of 
management control systems 
and environmental uncertainty. 
Decision Support Systems, 

156, article 113744. https://doi.
org/10.1016/j.dss.2022.113744

Laguir, I., Modgil, S., Bose, I., 
Gupta, S., & Stekelorum, R. 
(2022). Performance effects of 
analytics capability, diruption 
orientation, and resilience in the 
supply chain under environmental 
uncertainty. Annals of Operations 
R e s e a r c h .  h t t p s : // l i n k .
springer.com/article/10.1007/
s10479-021-04484-4 
https://doi.org/10.3917
rips1.071.0007

Mairesse, P., Bazin, Y., & Schmidt, 
G. (2021). Arts and organizations: 
From individuals to structures, the 
inseparable aesthetic dimension 
of politics. Revue internationale de 
psychosociologie et de gestion des 
comportements organisationnels, 
XXVII(71), 7–12. https://doi.
org/10.3917/rips1.071.0007

Mairesse, P., & Schmidt, G. (2021). 
Entretien avec Eve Chiapello. 
Rev u e  i nt e r n a t i o n a l e  d e 
psychosociologie et de gestion des 
comportements organisationnels, 
XXVII(71), 221–232. https://
doi.org/10.3917/rips1.071.0221

Mbengue, A., Seny Kan, K. A., 
Biga Diambeidou, M., & Ogilvie, 
D. (2022). Edito -International 
Management Research and 
Africa—An Action Research 
Perspective.  Management 
International, 26(3), 117–121.

Melnik, A. (2022). Géopolitique 
de la guerre en Ukraine - 
Un conflit qui peut devenir 
mondial. Site Cercle Europe. 

Melnik, A. (2021). La Russie 
e t  l e  m o n d e  g l o b a l  d u 
XXI  s ièc le .  Desk  Russ ie .  
https://desk-russie.
eu/2021/09/04/la-russie-
et-le-monde-global.html

Mesly, O. (2021). Buy Now and 
Pay (Dearly) Later: Unraveling 
Consumer Financial Spinning. 
International Journal of Financial 
Studies, 9(4), 55. https://doi.

◖ARTICLES IN PEER REVIEWED JOURNALS org/10.3390/ijfs9040055

Mesly, O. (2022). Consumer 
Financial Spinning and Consumer 
Rights—A Brief Argumentation. 
Journal of European Consumer 
and Market Law (EuCML), 3, 
91–100. https://rsw.beck.de/
zeitschriften/eucml/inhalt

Mesly, O. (2021). Preventing 
Consumers  to  Spin  :  Are 
Upgraded Macroprudential 
Measures Needed? International 
Journal of Banking, Finance and 
Insurance Technologies, 1(1), 60 
78. https://researchlakejournals.
com/index.php/IJBFIT 

Mesly, O., Mavoori, H., & Racicot, 
F.-É. (2021). Too Big to Fail or 
Too Deceitful to be Caught? 
Journal of Economic Issues, 
55(3), 736 759. https://doi.org/1
0.1080/00213624.2021.1945892

Mesly, O., Mavoori, H., & Huck, 
N. (2022). The Role of Financial 
Spinning, Learning, and Predation 
in Market Failure. Journal of the 
Knowledge Economy. https://doi.
org/10.1007/s13132-021-00862-2

Mesly, O., Shanafelt, D. W., & Huck, 
N. (2021). Dysfunctional Markets : 
A Spray of Prey Perspective. 
Journal of Economic Issues, 
55(3), 797 819. https://doi.org/1
0.1080/00213624.2021.1948272

Métais, C., & Roger, T. (2021). 
Are  reta i l  investors  less 
aggressive on small price stocks? 
Journal of Financial Markets, 
article 100685. https://doi.
org/10.1016/j.finmar.2021.100685

Nigam, N.,  Benetti ,  C. ,  & 
Mavoori, H. (2022). Access to 
venture capital: Does gender 
(still) really matter? Strategic 
Change, 31(2), 239 248. https://
doi.org/10.1002/jsc.2493

Partouche-Sebban, J., Rezaee 
Vessal, S., Sorio, R., Castellano, 
S., Khelladi, I., & Orhan, M. A. 
(2022). How death anxiety 
influences coping strategies 
during the COVID-19 pandemic: 
Invest igating the role  of 

spirituality, national identity, 
lockdown and trust. Journal 
of Marketing Management, 
online. https://doi.org/10.10
80/0267257X.2021.2012232

Persson, S., Shrivastava, P., 
& Zsolnai, L. (2021). Art and 
Aesthetics in Sustainability 
E d u c a t i o n  I n s i g h t s  i n t o 
Beaut ify ing Management 
Educat ion  with  Franço is 
Jullien. Revue internationale de 
psychosociologie et de gestion des 
comportements organisationnels, 
XXVII(71), 75–98. https://doi.
org/10.3917/rips1.071.0075

Petrescu, M., Kitchen, P., Dobre, 
C., Ben Mrad, S., Milovan-
Ciuta, A . ,  Goldring, D.,  & 
Fiedler, A. (2022). Innocent 
until proven guilty : Suspicion 
of deception in online reviews. 
European Journal of Marketing, 
56(4), 1184 1209. https://doi.
org/10.1108/EJM-10-2019-0776

Qi,  J. ,  Eberhardt-Toth, E . , 
& Paulet , E .  (2021).  Bank 
managers’ perceived importance 
of corporate environmental 
m a n a g e m e n t  i n  l e n d i n g 
d e c i s i o n s :  I n v e s t i g a t i n g 
institutional  motivational 
factors. Journal of Environmental 
Planning and Management, 
1 20. https://doi.org/10.108
0/09640568.2021.1931824

Raineri, N., Hericher, C., Mejía-
Morelos, J. H., & Paillé, P. 
(2022). A deontic perspective 
on organizational citizenship 
behavior toward the environment: 
The contribution of anticipated 
guilt . Business Ethics, the 
Environment & Responsibility. 
https://doi.org/10.1111/beer.12464

Rodríguez-Priego, N., Porcu, L., & 
Kitchen, P. J. (2021). Sharing but 
caring : Location based mobile 
applications (LBMA) and privacy 
protection motivation. Journal 
of Business Research. https://doi.
org/10.1016/j.jbusres.2021.11.022 

Roger, T., Bousselmi, W., Roger, P., 
& Willinger, M. (2021). Prévisions 
d’analystes financiers et ordre 

de grandeur des prix : Une 
approche expérimentale. Revue 
economique, 72(5), 843 870.

Roger, T., Roger, P., & Willinger, M. 
(2022). Number sense, trading 
decisions and mispricing: An 
experiment. Journal of Economic 
Dynamics and Control, 135, 
article 104293. https://doi.
org/10.1016/j.jedc.2021.104293

Rome, A. S., Tillotson, J. S., & 
Maurice, F. (2021). Cultural 
camouflage: How consumers 
perform concealment practices 
and blending techniques to 
insulate cultural membership. 
J o u r n a l  o f  M a r k e t i n g 
Management. https://doi.org/1
0.1080/0267257X.2021.1974077

Seny Kan, K. A., Mbengue, A., 
Biga Diambeidou, M., & Ogilvie, 
D.  (2022) .  Introduct ion—
International Management 
R e s e a r c h  a n d  A f r i c a : 
Contents, Tensions, and Cross-
Fertilizations. Management 
International, 26(3), 127–139. 

Seymour, A., & Schulz, K.-P. 
(2022). How can makerspace 
contribute to training for complex 
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Melnik, A. (2022). Géopolitique de la guerre en Ukraine - Les Russes font une percée à l’Est. Paris, France : 
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◖INTERVIEWS & DEBATES

◖WORKING PAPERS
Verlaine, M. (2021). Towards a New Geopolitics of Finance. SSRN. https://dx.doi.org/10.2139/
ssrn.3966423

◖TECHNICAL REPORTS
Rothe, H., Scheel, A., Krause, S. M., Blotenberg, C., Conde, D., & Penninger, A. A. (2021). Bio- & HealthTech 
Startups in Berlin. Digital Entrepreneurship Hub. Berlin, Allemagne.
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Networking and 
collaboration opportunities
◖ICN RESEARCH COFFEES, A NEW SPACE FOR SHARING IDEAS AND 

During this year ICN faculty created new opportunities for professors to learn more about other 
researchers' areas expertise and collaborate to common projects.

In order to support ICN faculty in their research activities, the School has introduced a new space to share 
ideas and projects: Research Coffees.

Research Coffees are an opportunity for ICN faculty to meet regularly to learn more about each other's 
research areas and expertise, our current work in progress, calls for projects and/or any ideas they wish to 
share and discuss with their colleagues.

Research Coffees are structured around two or three presentations of about 5 minutes each, during which 
researchers have the opportunity to:
◗	 present a specific research topic they are exploring
◗	 present a specific theory or ask for help with a theory
◗	 present a specific methodology or ask for help with a method
◗	 call on interested colleagues to join forces for calls for projects
◗	 communicate about a specific event, conference, call for proposals, etc.

The Research Coffees take place on the Artem Nancy 
campus and are also broadcasted via Zoom, so they 
are open to all ICN researchers and PhD students.

In 2021/2022, the Research Coffees were facilitated by 
Régis MARTINEAU and Olivier BERTHOD

◖WORSHOPS & SHORT CONFERENCES (ICN/CEREFIGE)

Patrick DE PELSMACKER, full professor of marketing for more than 30 years 
at the University of Antwerp (Belgium) and new affiliated professor at ICN 
BS, led a workshop on publication strategies: How to interpret the quality and 
'rank' of academic journals? What distinguishes an ordinary journal from a 
"top" journal? etc.

Bjorn Erik MØRK, Professor of Innovation, Research Centre Leader for the 
Centre for Healthcare Management, and Programme Director for Healthcare 
Management at BI Norwegian Business School, explored why crossdisciplinary 
collaboration and innovation can be challenging even in settings particularly 
well-suited for boundary work, learning and innovation. He also shared some of 
his experiences from getting funding for and conducting several large research 
projects in healthcare.

November 2021

Etienne MINVIELLE, CNRS Research Director, Professor at the Ecole 
Polytechnique and a physician attached to Gustave Roussy, spoke about the 
management of the patient care process and the complex issue of managing 
singularity on a large scale. Through the story of his career and his research, 
he addressed the topic of transdisciplinarity in research, the conditions that 
facilitate it, but also the difficulties that it involves.

January 2022

Jean-Claude DUNYACH, award-winning science fiction author, spoke on 
Succeeding your grant applications using science fiction techniques.

May 2022

Philippe LORINO, professor emeritus at ESSEC Business School and expert for 
the French Nuclear Safety Authority, explored the ways in which health care 
institutions and, more broadly, the health care system, can think differently 
about management.

Patrick DE PELSMACKER explained the "dos-and-donts" of paper writing 
and then discussed manuscripts provided by marketing doctoral students and 
junior researchers

June 2022
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ICN Conferences & Events
◖TRANS-GENERATIVES 2030: "IMPACTFUL ACTIONS FOR A 
SUSTAINABLE FUTURE THROUGH ART & SCIENCE"

From March 14 to April 1, 2022, TRANS-GENERATIVES 2030 program proposed workshops, conferences, 
round tables, performances, experiments, webinars, co-imagined and co-organized by the organizers, the 
contributors, their partners and participants, with the three days of on-site meeting in Nancy as a highlight.
About 150 people (researchers, professionals or students) from 24 countries participated in the 42 sessions 
(25 online and 17 on site) organized during these three weeks. The TRANS-GENERATIVES 2030 conference 
involved researchers from all over the world and created synergies between researchers as evidenced by 
the different testimonies we received:

Discussions among researchers continue... A monthly digital happy hour has been initiated to explore 
"ideas of mutual interest and cultivate the camaraderie of this group."

◖ARTEM’OCC: “FROM DISRUPTION TO DEVELOPMENT: MOVING 
FORWARD WITH THE RELATIONSHIP BETWEEN CREATIVITY AND 
SUSTAINABILITY”

The 4th edition of ARTEM Organizational Creativity and sustainability international Conference 
(ARTEM’OCC) took place in Nancy from March 31 to April 2, 2022.
More than 150 people participated in the two plenary sessions and four development workshops in which 
70 papers were presented.

With its active transdisciplinarity and the real involvement of artists, these events demonstrated that art 
linked to science can greatly contribute to the implementation of meaningful actions towards sustainability. 
A lot of potential for future collaborations...

◖HACKATHON REVELL’EAST: ENCOURAGE WOMEN TO DARE 
ENTREPRENEURSHIP
This year, the Hackathon took place on February 25, 2022, simultaneously in four cities of the Grand Est: 
Reims (51), Charleville-Mézières (08), Strasbourg (67) and Nancy (54).
ICN, with the support of the Grand Est Region for the Center for Digital Transformation and Entrepreneurship, 
and under the label of the UNESCO Chair, was the carrier of the RevEll'East 2022 Hackathon in Lorraine.

◖RIPCO RESEARCH DAY
The third RIPCO Research Day took place on Friday, June 17, 2022. The 49 selected 
contributions were divided into 17 online workshops throughout the day. Nearly 
100 researchers from 62 institutions and 8 countries presented their research 
advances and findings on the topic of "Health Behaviors and Organizational and 
Individual Health: What We Learn from the COVID 19 Pandemic". Next year, the 
academic community will be invited to attend a conference on the social and 
societal responsibilities of organizations.
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Funded projects
◖CENTRE FOR ENTREPRENEURSHIP AND DIGITAL TRANSFORMATION

As part of the "Pacte compétences Grand Est" call for projects 2021-2023, the Région Grand Est granted 
financial support of 200,000 euros for the creation and implementation of the Center for Entrepreneurship 
and Digital Transformation, project led by Wolfram BERGER, Kamel MNISRI and Klaus-Peter SCHULZ.

The Centre for Entrepreneurship and Digital 
Transformation mission is to support and promote 
the digital transformation in the Grand Est region 
via responsible and creative entrepreneurship, using 
innovation and creativity models and methods and taking 
disruptive technologies into account.
Located in Station A, the Center has already organized 
workshops to increase the awareness of companies and 
Région Grand Est of the importance of capitalizing on 
digital transformation in entrepreneurial actions.

From left to right in the picture Kamel MNISRI, Wolfram BERGER, 
Klaus Peter SCHULTZ and Philippe ALBANI

◖ITEACHWELL
December 2021: Erasmus+ approved the "ITeachWell" 
transnational initiative by Jean-François STICH, Kubra 
CANHILAL (now at ISG Strasbourg) and their European 
partners, that investigates secondary school teachers’ 
specific needs and struggles connected to technostress, 
and that aims at developing truly supportive tools 
designed with and for the teachers, created to be easily 
transferred in multiple European contexts.

Other consortium members:
◗	 Elidea, Wellbeing Training Provider, Italy
◗	 ADi, Association of teachers and teachers training, Italy
◗	 Haikara, E-learning provider, France
◗	 PE Progressivno, NGO around teaching and education, Bulgaria
◗	 Saulkrastu vidusskola, High school, Latvia
◗	 Centro de Estudios AEG-ARROKA, High school/higher education, Spain
◗	 90 SU “Gen. Hose de San Martin”, High school, Bulgaria
ICN is the partner leader for this project, of a total amount of 386 000 € of which 80 000 € for ICN.

◖MANAG’EST
The Grand Est region and ICN Business School wish to enter into a partnership 
within the framework of the UNESCO Chair "Art and Science in the context of 

sustainable development objectives" in order to encourage 
exchanges between students, ICN professors and employees 
of the Grand Est region, within the framework of joint 
actions in terms of training and research-action. This project 
entitled "Innovative and responsible management of public 
organisations" aims to confirm the research hypotheses by 
carrying out experiments on the public organisation level.

The Grand Est region contributes to the financing by 
awarding a grant to the ICN Business School endowment 
fund for a total amount of €93,000.

◖THE WORKINDNESS PROJECT
The Workindness© project, led by Steve ORDENER (PhD student directed by Sybille PERSSON), is funded 
(€39,900) by the Groupement d'Employeurs de Moselle Est (GEME).
18 months after the beginning of the project, the companies that participated in this research-action 
signed the Workindness© charter entitled “D’un idéal théorique à une réalité viable de la bienveillance 
en entreprise". The ceremony took place on December 2, 2021, in the presence of François LAVERGNE 
(President of the Urban District of Faulquemont) and Denis LORCHAT (President of the GEME).

Steve Ordener and the leaders of the Groupement d'employeurs de Moselle Est Nadia 
Brochot (director) and Denis Lorchat (president). Photo: Lucas Valdenaire (Le Journal des 
Entreprises)

◖ERASMUS + PROJECT “ARTIST LED LEARNING IN BIGHER EDUCATION” 
The series of books called Pedagogy of the Moment – Building Artistic Time-Spaces for Critical-Creative 
Learning in Higher Education is the final output of the Artist Led Learning in Bigher Education Erasmus + 
project, to which ICN was an associated partner.

Philippe MAIRESSE is one of the editors of the part IV entitled Performance and 
Performativity. He co-authored, with his Audiencia colleague Catherine Morel, a 
chapter documenting their Affincity adventure in fiction and case-study, after an 
idea by Yves Habran and the contribution of an Nantes based artist Jerôme Fihey, 
for designing an interesting fictitious start-up.

◖RECYCLING PIETY: RESPONSIBILIZING RELIGIOUS 
CONSUMERSOUTPUT
The project submitted by Krishanu RAKSHIT, Saurabh Shinde and Bhupesh 
Manoharan « Recycling Piety: Responsibilizing Religious Consumers” has 
been accepted for funding under the ACR-AMA Call for Grant Proposals on 
Transformative Consumer Research.

◖RETAIL INVESTORS AND ESG INVESTING DEMAND DRIVERS, TRADING 
BEHAVIOR AND INVESTORS’ PROFILE

Following its 2021 call for projects on Socially Responsible Investments, the 
Observatoire de l'Epargne Européenne (OEE) has decided to grant funding for 
the research project on “Retail investors and ESG investing: demand drivers, 
trading behavior and investors’ profile” submitted by Prof. Tristan ROGER, Prof. 
D’Hondt (LFIN-LIDAM, UCLouvain) and Prof. Merli (LaRGE Research Center, EM 
Strasbourg Business School). ICN received 10 000€ funding for this project.
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Doctoral activities

On October 12, 2021, Elisabeth PAULET - director of the program - welcomed 16 new international PhD 
students for their first 4-day seminar. The class is composed of students aged 24 to 67 years old, of various 
nationalities: Afghan, Chinese, French, Ghanaian, Greek, Iranian, Ivorian, Jordanian, Lebanese, Pakistani 
and Senegalese.

Ulvick HOUSSOU and Anicet TCHIBOZO, two PhD Students supervised by 
Mahamadou BIGA DIAMBEIDOU and Klaus Peter SCHULZ, has been accepted 
for the PhD Student Research Visiting program at Catholique University of 
Louvain for the period of 15 October to 30 November 2021.

The goal of this intensive research immersion program is to accelerate the 
development of ongoing papers for submission, at the end of program, 
in top tier journal. They also presented their papers at LRIM internal 
seminar.

On April 25th, 2022, Adam SEYMOUR defended his PhD thesis Collaborative 
learning for collaborative working in healthcare: Approaches to educational 
planning and designing o support collaborative practice, directed by Klaus Peter 
SCHULZ. 

HDR HABILITATION….
Jean-François STICH obtained his Habilitation à Diriger des Recherches (HDR) 
on August 30, 2022. His dissertation, on the theme Psychology and management 
of virtualized work, took place at the University of Strasbourg.

Also this year
The General Management of the West African Center for Training and Banking 
Studies of the Banque Centrale des Etats de l’Afrique de l’Ouest (BCEAO) 
has selected Sanvi AVOUYI-DOVI to be part of the group of international 
experts in charge of leading the « Programme de renforcement des capacités 
des chercheurs de l'UEMOA sur la méthodologie de la recherche » during the 
academic year 2021-2022.

Nuno GUIMARAES DA COSTA has been appointed as an Editorial Board 
Member of the Business and Society Review, with the role of Associate Editor 
(specialised on sustainability).

The article “Are retail investors less aggressive on small price stocks?” published 
in October 2021 in Journal of Financial Markets an co-written with Tristan 
ROGER & Carole Métais received the award for the best paper using EUROFIDAI 
BEDOFIH High frequency data.

RIPCO ranks 3 in the FNEGE ranking
The FNEGE in partnership with the Scientific College publishes every 3 years, the ranking of scientific 
journals in management sciences. Since June 2022, the Revue Internationale de Psychosociologie et de 
Gestion des Comportements Organisationnels (RIPCO) has been ranked 3.
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